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O[LD SESSION 5A: How Do ccTLDs Market the Unmarketable?
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Q1: How does your organization position itself as a provider of public service

for your TLD in your country/economy"
Q2: How does. your organlzatlon balance the demand for busmess serwces
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%bﬁw does yoﬁr*ﬁrgamiatlon manage the necessary means and resources

pto reach out to the targeted customers and ke" \ﬁt],em engaged/loyal’?




